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SUMMARY OF EXPERTISE 
 
Design and direction of communications, advertising, and social and behavioral research projects.  
Planning and development of health communications campaigns. 
 
 
PROFESSIONAL EXPERIENCE 
 
 
PROFESSIONAL EXPERIENCE 
 
 
 
 
PROFESSIONAL EXPERIENCE 
 
Bauman Research & Consulting, LLC, Glen Rock, New Jersey.  July 2002 to present. 
Principal.  Founder and principal of Bauman Research & Consulting, LLC, a woman-owned, full service 
market research business that specializes in leveraging research to inform and guide critical business 
decisions regarding brands, products, employees and customers. www.baumanresearch.com 
Responsibilities include: 

• All aspects of business management (legal, finances, invoicing, AP/AR, cost estimating, etc.) 
(Revenue information available upon request) 

• Sales and business development 
• Client relationship management 
• Project management 
• Proposal writing and research design (both qualitative and quantitative) 
• Qualitative research (formally trained and experienced focus group moderator, online and 

traditional) 
• Quantitative research (online surveys, phone, mail) and analysis (multivariate, segmentation, 

conjoint, path analysis, etc.) 
• Collaborative strategy facilitator (trained and experienced with brainstorming, ideation and 

strategic planning) 
• Analysis and report preparation, presentation 
• Hiring, management and supervision of all support functions (both research and financial 

aspects of business) 
 
Wirthlin Worldwide, New York, New York.   July 1996 to July 2002. 
Vice President, e-Solutions. Founded and led Wirthlin’s e-Solutions division, focusing on Internet, 
technology and e-business research and consulting.   
 
Senior Research Executive.   Developed and maintained all aspects of client relationships, focusing on 
research-based consulting.  Expertise includes methodology and study design, consulting, strategic 
communications, full-service research for domestic and international studies, qualitative and 
quantitative, experienced focus group moderator and in-depth/executive interviewer. 

SUMMARY OF EXPERTISE 
 

Dr. Bauman has designed and managed hundreds of studies for corporate and non-profit 
clients in the areas of corporate image and brand positioning, employee communications 
and commitment, strategic marketing, publicity and public affairs, and customer 
satisfaction and loyalty. She is expert in quantitative methodologies, including telephone, 
Internet, and mail surveys, and her analysis skills include multivariate techniques such as 
segmentation and conjoint analysis. She is also adept at qualitative research; she is a 
trained and experienced focus group moderator and facilitator for brainstorming, ideation 
and strategic planning sessions with executives. She has pioneered the use of social 
intelligence and digital ethnography to discover the unprimed, unfiltered reality that is 
presented in social discourse. 
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Roper Starch Worldwide, New York, New York.  November 1994 to July 1996.   
Project Director.  Directed custom research projects from proposal to presentation for variety of major 
clients.  Experience includes writing RFPs and proposals, budgeting, study design, questionnaire 
development, sample planning, data analysis, report writing, presentations, and responsibility for all 
aspects of client relationships. 
 
Voter News Service, New York, New York.  July 1994 to November 1994. 
Exit Poll Manager.  Managed and organized election-day exit polling in 36 states with results distributed 
to the major television networks and other media clients.  Work included questionnaire design, 
database set-up and management, and data analysis. 
 
Northwestern University Survey Laboratory, Evanston, Illinois.  April 1990 to July 1994. 
Assistant Manager.  Directed and designed research projects for both public- and private-sector clients.  
Work involved all phases of research including client relations, questionnaire design, employee 
recruitment and training, sample management, supervision of data collection and data processing, 
statistical data analysis, report writing and making presentations. 
 
CTEC Coordinator.  Oversaw the University's Course and Teacher Evaluation Council (CTEC).  Work 
entailed the management of the quantitative and qualitative evaluation system for over 2,000 courses 
annually.  Position included setting evaluation policies, hiring and supervision of 20 employees, 
providing research services to faculty and administrators, budget management, providing on-line access 
to evaluations, and layout and design of CTEC publications. 
 
 
PROFESSIONAL MEMBERSHIPS AND INVOLVEMENT 
 
Member, American Association for Public Opinion Research, 1990-Present. 

• Communications Chair, Executive Council (2015-2017) 
• Book Award Committee (2023) 
• Nominations Committee (2024) 
• HR Committee, (2021-present, chair) 

 
Member, New York Chapter of the American Association for Public Opinion Research, 1994- Present.  

• President (2011-2012) (Vice President 2010-2011/Past President 2012-2013) 
• Counselor-at-Large (2017-2019) 

 
Member, Seton Hall Marketing Research Council (Stillman School of Business) 

• Board member (2018-present) 
 
Member, Past Board Member, New Jersey Association of Women Business Owners, 2003- 2017 

• Bergen County Business Woman of the Year (2008) 
• NJ State Business Woman of the Year (2009) 
• Honoree, Bergen County Trailblazing Women in Business (2017) 

 
Member, Marketing Executives Networking Group (AMA Executive Circle), 2006-2019  

• Advisory Board, Programming (2007-2019) 
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Member, Insights Association (formerly Marketing Research Association), 2004- Present 

• Professional Researcher Certification, Expert Level 
 
Member, Qualitative Research Consultants Association, 2008-Present 
 
EDUCATION 
 
Northwestern University, Evanston, Illinois.  Department of Communication Studies.  Ph.D.  June 1996.  
Dissertation: “Causal Attribution in Election News Stories: How Journalists Explain Public Opinion Polls." 
 
Northwestern University, Medill School of Journalism, Evanston, Illinois.  Master of Science in 
Journalism in Newspaper Management, June 1988. 
 
Drake University, Des Moines, Iowa.  Bachelor of Arts in Journalism, majoring in News Editorial and 
Media Graphics with a General Business emphasis, May 1987. 
 
 
SPECIAL COURSES/CERTIFICATIONS   
 

• Professional Researcher Certification (PRC) at Expert Level, by Marketing Research Association 
(2007- present). 

• AI in Action Certification, by The Market Research Event, 2024. 
• RIVA Ethnography Training, (2010).  Training by RIVA Market Research, Inc. Bethesda, MD, 

March 8-10. 
• Designing Effective Survey Instruments for the Web, (2001).  Short Course at the annual 

conference of the American Association for Public Opinion Research, Montreal, Canada, May 17-
20. Instructor: Mick Couper, University of Michigan. 

• Measuring the Value: A Forum on Internet & E-Commerce Research, (2001).  Workshop 
sponsored by Ernst & Young, Las Vegas, NV, April 3-5. 

• Tailored Design of Mail and Internet Surveys, (2000).  Short Course at the annual conference of 
the American Association for Public Opinion Research, Portland, Oregon, May 17-21. Instructor: 
Don Dillman, University of Washington. 

• Web-based Surveys & Online Research, (2000).  Workshop sponsored by the Institute for 
International Research, Chicago, IL, April 5-6. 

• Designing Good Questions, (1998). Short Course at the annual conference of the American 
Association for Public Opinion Research, St. Louis, MO, May 14-17. Instructor: Jon Krosnick, The 
Ohio State University.   

• RIVA Focus Group Moderator Training, (1997).  Training by RIVA Market Research, Inc. 
Bethesda, MD, April 7-9. 

 
 
 


